Corporate Identity and Image

a.a. 2008/09
Prof. Federico Brunetti
PAROLE INGLESI

1) Self differentiating trap
2) Visual identity
3) Corporate identity
4) Corporate image
5) Corporate personality
6) Corporate branding
7) Corporate marketing
8) Storytelling
9) Brand
10) Brand leadership
11) Affluent society
12) Black swan
13) Sense making
14) Dream inspiring
15) Life guiding
16) Consumer resistance:
- Adbusters
- Commercial Alert
- Street Retreats
- Freecycle
- Dumpster Diving
- Yo Mango
- Spontis
17) Post-branded world
18) Clone town
19) Brand equity
20) Brand identity
21) Brand knowledge
22) Brand awareness
23) Brand image
24) Customer-based brand equity
25) Awareness:
- recognition
- recall
26) Spontaneous awareness
27) Sources of identity
28) Cool wastebaskets
29) Brand elements
- slogan
- jingles
- packaging
- url
30) Laddering
31) POD
32) POP
33) Pendulum behaviour
34) Brand affinity
35) Lovemark
36) Brand bubble
37) Product extension
38) Brand extension
39) Voluntary simplicity
40) Consumer well-being marketing
41) Unprecedented quality
42) Marketing panaceas

43) Societing
